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C ombmatlon
bookstores;

cafes ca,tchmg ﬁ
: readers eyes

. ByJudith Mont:miny o
., CLOBECORRESFONDENT . ',

ﬁer two sessions in a classroom at Sout.h
Shore Voeational Technical High Schoéol in®

:Hanover where they teach, membiers of a

* book-discussion group tried- something dif—
;- walliien ferent last month ~they met at a book-

'\éﬁ) icate in NOX'WE“.

e At. the elghb-month-old Book & Brew, the six mem- .

bers sat : for Kiours, talking

“about, sheir readings and

"sipping Qoﬁ‘ee. Whenthey

‘adjourned, everyopeinthe ] think that

group, bought a eopy of

‘James McBride’s  “The the bookstores

Color of Water” for the | l]nderstand

“‘next meet.ing in February N E

‘at their new-found home. . =~ - very well Fow
- Like other readersin f ‘ what people

“the south suburbs, the like’ tO Slt .

Hanover teachers discov- D ‘

ered thatbooks and spe- - * and relax and

maltycoﬁ'eesservedma . - 9 B

"cafe setting are a beguiling chat’ e

~ combination that makes . ANN MCLAUGHLIN, -

“folks want to return. - Quincy library director
“It's 80 conducwe to D ' .

staying longer,” said Nat- B

~ alie May of Marshfield, a

member of the teachers' group. '
Getting patrons to stay longer and keepmg them com-

ing back is exactly why a growing number of bookstores

and hbraries in the region are turnmg to t.he book-and-

opened the Book'& Brew, t.hey fashmned thexr swre aiter‘
. small bookstores they had visited out West, where b@‘oks ~
an?’coffee have been awinnmg combmahon for] xpo ¥ =5
t.han 10 years. i X
5 *We're not trying to emulnte the supergﬁru.”” said;
Homgan. “We re trylng to emulate something that*"*"
LR ;.Z’: 4. CAEE§;P3§§'8
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1 hasn't really hxt th EastVCoast yet
' andweretrymgto’getinon t.heear-
| ly fringe. of that.”

" "In addition to Book‘ & Brew, oth-

| er small. bookstores that offer coffee

“include Book and Bean in Plymouth

| and. Hentage House' .in Brockbon

Local ' outlets of the larger chafn .

| 'stores — Barnes & Noble and Boy-
|, ders Books and cafe, both in Brain-

' t.ree, also use cafes to create acom- -
wfortable ‘expérience” where patrons
1"can leaf ‘through' books and maga-

 zines before deciding .to. purchase -

them. In Milton, Duxbury, and Qum- '

cy,.the public libraries are lookmg to: :

- cafes to help, promote good will to-:'}
'|: ward; the libraries ‘and build reader

)

loyalty and support. ' "
A cafe i8 included in the plans for
y the new: addition - to the Thomas

‘| Crane Publi¢ lerary in Qumcy ‘The .
‘| -two=year’construction:project is set

‘to begin next April.

| “Ithmkitmkesalotofsenseto

| ‘ma ay.

; ;Ca,fe trend at bookstores -
é_;éappeals to readers tastes

o " GLOBE PHOTO KERRY BREYT
Tracy llorrlgan (above) and Laura Barnes are combining coffee and. -
lltorature at their bookstore, Book & Brew, ln Norwell

* “The idea is to let the community

‘have a cafe in the library,” said Am know about the services the library
McLaughlin, library director. «1 -¢an offer. Then it becomes a more

| think. that the booksbores under- .. Vital, important place,” Lamothe

. ] think that libranes can:
Like McLaughlm Duxbury’s k-

| brary director also: thinks Libraries

should follow the bookstores lead
: and use books and ‘coffee : as a draw.

| stand very well what, people like, to said. “It’s marketing what our ser-
| have people go and sit and relax and )
| chat. .
| learn’ trom that” *.

vices are,”

- Others hope that adding the cafe
. element will help change the outdat-
ed lmage -of hbranes as austere
places .
<A lot of hbranu have not. been
vxewed a8 warm and fuzzy- places,”

Like the bookstores they are emulat- 8aid Roberta Clarke, assaciate pro-

ing, the library directors want their -fessor of marketing at Boston Uni--

patrons to feel good about’ coming to verslty 'School of Management. “If

| their- facility, using the’ respurces, you were brought as g kid, you.were’
| lingering, and joining with others- " shughed up. You carry that feeling

1" who share similar interests.

“I'vé been particularly mterut-ed'

‘1'in how, the megastores market and-.
-F merchandlse, which is: somethmg B
.|ibraries ‘have ‘failed to"do,” said -

“Joanne Lamothe,’ director. of ;the
Duxbury Free Public Library
.French Memories, a lotal bakery,

a8 .opened 3 rafe in the new"libmr- luqt

"with you as you get older, unless you_
spend .a lot of time in the bbrary
after .you are a child . . . the general

sense’ ofa. library,t.hat people haveis

“not. as"a . comfortable place to be.
Why not make. it more comfortable
80 more people wrll stick around and
read?™ -

“We heve to nortrav the libravy

asa cult.ural center.and an intellectu-
al center,” said Marjorie Jeffries,
who started the Milton Public Li-
brary's Sunday afternoon cafe earli-°
er this year; closed for the holidays,
it reopens this afternoon. Two years
ago she led an unsuccessful bid for a
new library in town. 1
' “I hope that by attracting people
to the library who don't normally use
it as a resource center, perhaps
these people will see this building .. :
we need more space,” she said.
While she maintains that the cafe is
not’ part of a hard sell for library ex-
pansion, she adds, “I don't think it
hurts for people to come to the k-
brary.” ~ .
For local libraries and ‘book-
stores that want to be perceived as -
ﬁ'iendly places, the book-and-coffee
route is becoming an- mcreasmgly
popular approach.” - ‘
“I do not think this trend has
peaked,” said Clarke, “At this point,

"it's becoming "ajmost a ¢ompetitive

necessit.”



